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FTC Collaboration Act of 2021 

[Public Law 117–187] 

[This law has not been amended] 

øCurrency: This publication is a compilation of the text of Public Law 117–187. It 
was last amended by the public law listed in the As Amended Through note above 
and below at the bottom of each page of the pdf version and reflects current law 
through the date of the enactment of the public law listed at https:// 
www.govinfo.gov/app/collection/comps/¿ 

øNote: While this publication does not represent an official version of any Federal 
statute, substantial efforts have been made to ensure the accuracy of its contents. 
The official version of Federal law is found in the United States Statutes at Large 
and in the United States Code. The legal effect to be given to the Statutes at 
Large and the United States Code is established by statute (1 U.S.C. 112, 204).¿ 

AN ACT To enhance cooperation between the Federal Trade Commission and State 
Attorneys General to combat unfair and deceptive practices, and for other purposes. 

Be it enacted by the Senate and House of Representatives of the 
United States of America in Congress assembled, 
SECTION 1. SHORT TITLE. 

This Act may be cited as the ‘‘FTC Collaboration Act of 2021’’. 
SEC. 2. UNFAIR AND DECEPTIVE PRACTICES COOPERATION STUDY. 

(a) IN GENERAL.— 
(1) STUDY REQUIRED.—Not later than 1 year after the date 

of the enactment of this Act, the Federal Trade Commission 
shall conduct a study on facilitating and refining existing ef-
forts with State Attorneys General to prevent, publicize, and 
penalize frauds and scams being perpetrated on individuals in 
the United States. 

(2) REQUIREMENTS OF STUDY.—In conducting the study, 
the Commission shall examine the following: 

(A) The roles and responsibilities of the Commission 
and State Attorneys General that best advance collabora-
tion and consumer protection. 

(B) The policies, procedures, and mechanisms that fa-
cilitate cooperation and communications across the Com-
mission. 

(C) How resources should be dedicated to best advance 
such collaboration and consumer protection. 

(D) The accountability mechanisms that should be im-
plemented to promote collaboration and consumer protec-
tion. 
(3) CONSULTATION AND PUBLIC COMMENT.—In producing 

the study required in paragraph (1), the Commission shall— 
(A) consult with— 
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(i) the National Association of State Attorneys 
General; 

(ii) public interest organizations dedicated to con-
sumer protection; 

(iii) relevant private sector entities; and 
(iv) any other Federal or State agency that the 

Federal Trade Commission considers necessary; and 
(B) provide opportunity for public comment and advice 

relevant to the production of the study. 
(b) REPORT TO CONGRESS.—Not later than 6 months after the 

completion of the study required pursuant to subsection (a), the 
Commission shall submit to the Committee on Energy and Com-
merce of the House of Representatives and the Committee on Com-
merce, Science, and Transportation of the Senate, and make pub-
licly available on the website of the Commission, a report that con-
tains the following: 

(1) The results of the study. 
(2) Recommended best practices to enhance collaboration 

efforts between the Commission and State Attorneys General 
with respect to preventing, publicizing, and penalizing fraud 
and scams. 

(3) Quantifiable metrics by which enhanced collaboration 
can be measured. 

(4) Legislative recommendations, if any, to enhance col-
laboration efforts between the Commission and State Attorneys 
General to prevent, publicize, and penalize fraud and scams. 
(c) COMMISSION DEFINED.—In this section, the term ‘‘Commis-

sion’’ means the Federal Trade Commission.  

VerDate Nov 24 2008 16:15 Jan 13, 2023 Jkt 000000 PO 00000 Frm 00002 Fmt 9001 Sfmt 9001 G:\COMP\117\FCAO2.BEL HOLC

January 13, 2023 
    


		Superintendent of Documents
	2023-01-20T07:16:28-0500
	Government Publishing Office, Washington, DC 20401
	Government Publishing Office
	Government Publishing Office attests that this document has not been altered since it was disseminated by Government Publishing Office




